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ABSTRACT

The purposes of this study were to investigate: 1) the creation of brand loyalty of
Honda and Toyota private cars in Muang district, Chiang Mai province; 2) the creation of brand
loyalty between Honda and Toyota private cars in Muang district, Chiang Mai; and problems
encountered about brand royalty creation of Honda and Toyota private cars. A set of
questionnaires was used for data collection administered with 350 obtained data were analyzed by
using the statistical Package.

Finding showed that most of the respondents were male, 41-48 years old,
business owners, diploma graduates and lower. Their monthly income was 10,000-20,000 baht.
They had been using the cars for less than 5 years. They decided to buy Honda and Toyota cars
because of its quality and their brand royalty to the cars. Their most importance reason to
purchase the cars was quality of the cars. Besides, family member played important role in the
decision to purchase the cars. Most of the respondents used cash to purchase the cars. As a whole,
the following factors were found at a high level: product, image, responsibility, price, market

promotion, personnel, and place.





